TEAM .
KENTUCKY

ARPA/SLFRF TRANCHE 3 GRANT — MEETINGS & CONVENTIONS
LEGISLATIVE REPORT
Name of Organization: Oak Grove Tourism & Convention Center/Valor Hall

Director's Name: Traci Cunningham

Phone Number: 270-439-5675 Email: director@visitoakgroveky.com

List the total amount of funding you have spent or in the process of spending as of June 30, 2026: $ $200,000.00

List all completed projects or those that started as of June 30, 2025. When describing projects, include information such as:

1.

No v s w

Markets used to advertise - Indianapolis, Chicago, St Louis, Columbus, Nashville, Atlanta, etc. Indicate if this was a new market for your
organization. If not, how was the advertising enhanced to attract new visitors? List if you used digital marketing (location), publications (list
a sample of publications), TV, radio, or billboards, and dates of advertising.

New or upgraded websites that include new content, photos, and tools to assist the visitor in navigating the site. List how the site is being
promoted by the organization.

New brochure that includes new content and photos. List how the brochures are being distributed.

List any photography or video projects that will entice the visitor to seek further information.

New events or meetings brought to your community.

Research projects.

Way-finding signage and how you have utilized the signage to move visitors around your county. List how many signs you have developed
and installed.

List project cost and the ROI (return on investment) from higher room occupancy, attraction ticket sales, restaurant receipts, campground
stays, website visits, requests for brochures, Google analytics, or compare to pre-COVID numbers (2019).



Project

Print/Digital Ads with various meetings, sporting & group travel magazines

Description

Placed ads in Group Tour, Greenspring Media, Trade Press Media, Kenilworth Media, Lane Report, Pioneer
Publishing.

These ads were full-page advertisements designed to promote and market the convention center, aiming to
attract meetings, conferences, group events, and visitors to our community.

Our promotional strategy includes advertising in multiple regional and industry-specific magazines and
publications, placing our destination and convention facilities directly in front of meeting planners, group
leaders, event organizers, and potential visitors.

Date of Project

November 2023 to November 2025- Project is complete

Cost of Project

$200,000.00

ROI
(Return on
Investment)

Seen an increase in website traffic & visitors, booked several seminars & conferences along with a sporting
event (wrestling). Several group travel companies have contacted us inquiring about Oak Grove.




